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(Get More Leads with LabX

Surplus Advertising

Weekly E-Newsletter

Reach over 56,000 current LabX newsletter subscribers!
LabX News is a weekly newsletter that highlights current
announcements and promotions and also recaps the list-
ings entered the previous week. Advertisers can promote
a variety of special offers including sales, auction events,
and new product introductions. The newsletter highlight is
a plain text advertisement at the top of the newsletter; it
gets valuable exposure and includes a link to your web-
site. There are a maximum of four positions available each
week, so your product or service remains top-of-mind to
LabX News readers.

Great Deals

LabX “Great Deals” ads are an opportunity for new equip-
ment manufacturers and suppliers to promote specials

or clearance offers. This is a value added opportunity to
highlight a specific product or product line with discount-
ed prices. "Great Deals” ads can also bring attention to
clearance or overstock items, event-based promotions,
and limited-time offers.

Announcement Ads

Announcement ads on LabX are used as a general promo-
tion of your company and services. Such ads could pro-
mote job openings, corporate statements, press releases,
and company expansions.

LabVista

If you have hundreds of surplus or refurbished products
to sell, let LabVista do the work for you! Innovative LabX
technology is able to “spider” (extract) data from your
webpage or spreadsheet, allowing thousands of LabX
users to search hundreds of inventories from one single
portal. As a targeted and effective way to promote your
surplus products to the LabX community, “LabVista” ads
will deliver valuable leads directly to you!

LabX Classifieds

Classified listings of new, surplus, demo, and pre-owned
laboratory products are at the heart of the LabX success
story. If you have a handful of new or used items that you
wish to sell, LabX advertisements allow vendors to sell
their items at a predetermined price to the inquirer

they choose.

LabAuctions

Sell your scientific products to the highest bidder with a
LabAuction ad. Current market conditions set the value of
auction items; the more needed or desired the item, the
higher the price it will bring. LabAuction ads are a cost-
effective way of listing on LabX.

LabX has the highest average selling price

and the best closing rate for scientific products online.
It's the most active, liquid, and successful auction and clas-
sified site on the web. Over 61% of all auction items sell
on LabX the first time around! As an added bonus, LabX
promotes all newly listed products to over 56,000 newslet-
ter subscribers each week.

Put your surplus and demonstrator inventory to work!
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Site Statistics

LABX.COM TRAFFIC AND MEMBERSHIP STATISTICS

Monthly Site Page Views 3,730,000 +

Monthly Home Page Views 105,000 +

Monthly Product Searches 660,000 +

Monthly Unique Visitors 175,000 +

Average Daily Visitors 12,000 +

Total Registered Members 158,000 +

Weekly E-Newsletter Subscribers 56,000 +
WE DELIVER THE RESULTS

Impressions in 2008 145,063,746

Click throughs in 2008 615,013

Conversions generated in 2008 68,335

LABX IS DEDICATED TO YOUR SUCCESS!

Unique Website Content in 330+ Categories
The classifieds and auctions are one-of-a-kind content rarely found anywhere else on the web.

Extensive pay-per-click
We manage over 10,000 keywords in Google, Yahoo!, MSN and other PPC venues.

Advertising in Scientific Journals and Magazines
We hit them all each year, some include: The Scientist, International Labmate, C&E News,
and many others.

Active Participation in Global Tradeshows
LabX attends Pittcon, ASM, Analytica and plans to expand our presence this year at other
industry events.

High Rank in Internet Search Engines
From general industry terms, to specific niche market products the unique listings on LabX
generate targeted placement for buyers searching for products.

Word of Mouth
The high success of pass-along referrals between colleagues is a testament to the service we
provide and the value LabX members enjoy.

Live Help Desk and Customer Support
We top it all off by supporting and retaining our members through personalized customer

service and a toll-free number. This personalization has been a key factor in building a suc-
cessful marketplace since 1995.




Advertising Information

Cancellations

No cancellations will be accepted within thirty days of ad close date. Covers
cannot be cancelled within six weeks of issue date. The publisher reserves
the right to charge for unused space or to repeat the previous advertise-
ment if acceptable material is not received by material due date. Ads can-
celled after the space reservation deadline will be billed at 100%.

Frequency Discounts and Changes

Frequency discounts are available for advertisers wishing to place multiple
advertisements. If the advertiser elects to increase their frequency during a
contract period, a retroactive frequency discount will be given for all inser-
tions that have been previously invoiced in the contract period. A credit
memo will be issued and applied to invoices for the remaining insertions in
the contract. No cash refunds will be given. To earn retroactive frequency
discount rates, additional advertising must be inserted within one year of
the first contracted advertisement. If the advertiser reduces the number of
advertisements from the original contracted frequency, a short-rate penalty
will be charged.

Credit Terms and Conditions

All invoices are due and payable upon receipt. New customers are required
to complete an application for credit and to authorize LabX to contact
bank and trade references provided. Prepayment may be required of new
advertisers or agencies until credit approval is obtained. LabX will award a
15% discount to recognized agencies or advertisers providing ad materials
per our production specifications (“Agency Discount” or “Camera Ready
Discount”). This discount will be reversed if the invoice is not paid within
agreed-upon payment terms. Interest will be charged at 1.5% per month for
any invoices not paid within 30 days. Collection costs, including attorneys’
and collection agency fees, will be charged to the advertiser or its agency.
The advertiser and its agency will be held jointly and severally responsible
for all monies due. Unpaid amounts will be reported to a collection agency
for processing.

Publisher’s Policies

The advertiser and its advertising agency assume liability for advertising
content. The advertiser and its advertising agency shall indemnify, defend,
and hold harmless LabX from any responsibility or liability for claims arising
from the printing or publishing of advertisements. LabX reserves the right to
set and maintain standards for advertising and to reject or omit advertising
that it deems not in keeping with those standards. LabX cannot be respon-
sible for circumstances beyond its control, including acts of God, strikes, or
civil unrest. The publisher reserves the right to place the word "advertise-
ment” with any ad that, in the publisher’s opinion, resembles editorial mate-
rial. All advertising insertion orders and contracts are subject to approval of
the publisher.
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Publishing Director
Mario Di Ubaldi
mariod@labmanager.com
203.227.1390

Editor-in-Chief
Pamela Ahlberg

pam@labmanager.com
973.729.6538

Design & Production Manager
Gregory A. Brewer
gregb@labmanager.com
888.781.0328 x241

President

Bob Kafato
bobk@labx.com
888.781.0328 x223

General Manager
Ken Piech
kenp@labx.com
888.781.0328 x226

“ Run Your LubL\keaBusnessg

“LabX.com is THE Intemet site for buying and seling

) | Contact

new and used scientific equipment.”
David Lytle, Botanical Consulting Labs

“| read your cover story in Lab Manager Magazine and found it
to be a real breath of fresh air. Being a key analytical contributor in
aresearch lab is far different from dealing with business and man-

agement issues. | now see to it that group leaders and supervisors
become exposed to as much non-science training, mentoring, and
managing of all the business pieces as possible.”

Wayne Koebel, Manager— Chemistry, Maple Leal Consumer Foods

Account Managers

June Kafato—Global Accounts Manager
junek@labx.com

705.812.2332

Ashley Munro—West Coast
ashleym@Iabx.com
888.781.0328 x228

Ed Neeb—Midwest & Northeast
edwardn@labx.com
860.350.2761

Joel Robitaille—Process/Semi Equipment
joelr@labx.com
888.781.0328 x224

Scott Ingham—Medical/Test Equipment
scott@labx.com
888.781.0328 x230

John Buie— Search and Social Media Manager

johnb@labx.com
519.915.9932
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Run Your Lab Like a Businessg

INntegrated media opportunities

Phone: 705.528.6888
Fax: 705.528.0270
Toll Free: 888.781.0328

labx@labx.com e labmanager@labmanager.com
P.O. Box 216, 478 Bay Street Midland, Ontario, Canada, L4R 1K9






